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Evaluation for arts, culture and heritage: principles and practice

Focus Groups

A focus group is a group of people you bring together to ask questions or
participate in activities. To help you understand how they think and feel about a

subject.

Focus groups are particularly helpful for getting an overall understanding of the
opinions, attitudes, and motivations of people with something in common, for

example, they've all been to the same event or they're all new attendees.

With skillful facilitation, it is possible to identify different viewpoints and explore

in more depth what people mean or what lies behind what they're saying.

Focus groups rely on a variety of techniques to gather rich qualitative
information, for example, direct questions, collaborative tasks, and creative

activities, such as drawing a collage or role-playing.
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